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ESTABLISHED IN 20009

GLOUCESTER QUAYS IS A PREMIUM OUTLET DESTINATION,
COMBINING THE BEST OF FASHION, LIFESTYLE AND ACCESSORIES
BRANDS WITH LEADING F&B AND LEISURE OPERATORS.

SUCH IS THE STRENGTH OF ITS OFFER, IT ATTRACTS VISITORS
FROM AN EXTENSIVE AREA FOR A DAY OUT SHOPPING, DINING
AND SOCIALISING.

THE CENTRE IS ALSO AT THE HEART OF THE CATHEDRAL
CITY OF GLOUCESTER, WHICH IS NESTLED BETWEEN THE
COTSWOLDS AND THE FOREST OF DEAN.

GLOUCESTER IS BRITAIN'S MOST INLAND PORT, FILLED WITH
RICH HISTORY DATING BACK TO ROMAN TIMES.




CATCHMENT

30 MINS 0.8 million
60 MINS 5.8 million
90 MINS 11.8 million
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Located in the heart of Gloucestershire and gateway to
the Cotswolds just off junction 11 off the M5, Gloucester
Quays outlet is based on a Quayside location within the
city centre.
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The M5 is a busy route to the Midlands and southbound
to the popular coastal holiday destinations in Somerset,
Devon and Cornwall.

CHELTENHAM
GLOUCESTER

LUTON

BRECON AYLESBURY

CARDIFF
READING

WESTON SUPER MARE

DRIVETIMES

80 MILLION

CHELTENHAM 20 Minutes

PEOPLE IN CARS PER YEAR PASS PRRORE SO
ON“THE M5, A STONES THROW WORCESTER “SREIES
FROM THE ESTABLISHED OUTLET SRISTORE SONIRGESS
HEREFORD 50 Minutes

STRATFORD 55 Minutes
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CARDIFF
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LORDOR BIRMINGHAM 1 Hr 5 Minutes
CARDIFF 1 Hr 5 Minutes
OXFORD 1 Hr 10 Minutes
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THE GLOUCESTER QUAYS
CATCHMENT AREA IS FAR
REACHING WITH OVER
11 MILLION
SPEND
WITHIN A 90 MINUTE DRIVE TIME
Vi CATCHMENT
EXPECTATION
11% RESIDENTS WITHIN A 60 MINUTE DRIVE,
. 42% MORE THAN THE AVERAGE UK
9% OUTLET CENTRES
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GLOUCESTER QUAYS HAS AN
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"We are very excited to be back in Gloucester launching The
Waterfront, part of the ongoing redevelopment at the Quays.

Made for modern lifestyles, The Waterfront is set to be very
popular among young professionals in the area with its ideal
location, and a wide range of restaurants, shops and other
amenities right on the doorstep.

We're expecting to see high levels of interest with our first
residents expected to be moving in from October.”
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GLOUCESTERSHIRE UNIVERSITY
NEW CITY CENTRE CAMPUS

£261 MILLION %

UNIVERSITY OF GLOUCESTERSHIRE
& HARTPURY CONTRIBUTES TO THE
COUNTY ECONOMY
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GLOUCESTER QUAYS HAS AN ABUNDANCEOF STUDENT FASHIONK,

RETAILERS AND STUDENT FRIENDLY RESTAURANTS &BARS
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5.6 MILLION

ANNUAL FOOTFALL

355,620...

OF RETAIL, LEISURE + F&B
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WITHIN CA CHMENT*
*Source CACI 2023

48,325,..

BEST IN CLASS, FULLY LET
LEISURE QUARTER,ANCHORED
BY GLOUCESTER'S ONLY CINEMA
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+11.5%

RETAIL SALES F&B SALES

VISITS 3.5

TIMES PER ANNUM
ANNUAL AVERAGE SPEND £260

+9.5%
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RESTAURANT
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QUARTER

€ Bestin class, fully let leisure quarter 48,325 sq. ft, including
Wagamama, Zizzi, Nando's, Cote Brasserie, Five Guys, The Real
Greek.

€ The exciting F&B and Leisure area extends dwell time by 90 minutes.

& 10 screen Cineworld cinema, the only cinema in Gloucester.

@ Outdoor picturesque squares further enhance opportunities for
street food and coffee operators to extend their trading capabilities.

€ Leisure & F&B accounts for higher volume of sales than
benchmarks*

® Nearby Gloucester Docks showcases local and regional bars, street
food and restaurants.

& Sales +9.5% YE 2023/24

*Source CACI 2023
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NABIL MANKARIOUS

MANAGING DIRECTOR
AT THE REAL GREEK

"Gloucester Quays is a really exciting and popular
urban development that makes the perfect day out for
locals or visitors.”
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COLETTE HILTON

HEAD OF RETAILAND
E-COM UKI AT PUMA

"Gloucester Quays has a reputation as a hub for
leading brands in the South West, so was a natural
home of PUMA's next outlet store.”

JUDI BOWERS

AREA MANAGER FOR NEXT
ARGLOUCES TER QUAYS

‘NEXT is committed to evolving with the times and

customer demand, and taking space in key outlet
locations like Gloucester Quays, with its impressive
selection of retail tenants, is central to this commitment.”



~q



HIGHGROVE

SOHO FARMHOUSE

OXFORDSHIRE
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ORGAN®C FARM GLOUCESTERSHIRE

CHELTENHAM ; A .
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With the Cotswolds AONB spreading across the east and south of the
county, the Forest of Dean in the west, and the Severn Vale running
between, the county's landscape is one of its greatest attractions.
Meanwhile, the cathedral city of Gloucester delivers 250-acres of country
park alongside historic pubs and architecture that contrast against
fantastic modern amenities.

At the same time, a charming Regency atmosphere forms the backdrop
to an array of cultural events in the nearby spa town of Cheltenham.
These include the Cheltenham Gold Cup horse racing and the
Cheltenham Jazz Festival to name a few.

Gloucester Quays is anchored by two hotels on site with a high occupier
rate.
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EVENTS &
MARKETING

GLOUCESTER QUAYS OFFERS BRANDS

A RANGE OF OPPORTUNITIES TO ENGAGE
WITH CUSTOMERS THROUGH SURPRISING
AND SPONTANEOUS EXPERIENCES...

¢ Experiential

¢ Pop Up Retalil

¢ Promotions

¢ Sponsorship

¢ Advertising & Media

¢ Unique & Tailored Marketing S OC IAL S

® FACEBOOK: 30,000

AMPLIFY YOUR BRAND INSTAGRAM: 8,500
GLOUCESTER QUAYS HAS A RANGE OF OPPORTUNITIES W X:8,600
TO GET YOUR BRAND IN FRONT OF MILLIONS OF SHOPPERS... CRM DATABASE: 33,000

Every year Gloucester Quays hosts a range of engaging events,
targeting key shopper demographic segments. These best in class
events provide brands and retailers with a unique platform for
integration and sponsored partnerships. From fashion focused
events to our famous food festival, we help brands effectively
connect with shoppers on a national, regional, or local basis.
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INSTORE RECYCLING
HUB

GREEN TRAVEL PLAN
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CONTEMPORARY, ADAPTABLE RETAIL
UNITS WITHIN A PICTURESQUE

INDUSTRY-LEADING SUSTAINABLE
WATERSIDE LOCATION.

GLOUCESTER QUAYS DELIVERS
PRACTICES, WHILE PROVIDING




GLOUCESTER QUAYS IS ATOP
THREE OUTLET DESTINATION
IN THE UK ACCORDING TO
CACI:

ATTRACTIVENESS SCORE: 373
ON PAR WITH GUNWHARF QUAYS

66% OF OUTLET SHOPPERS
WITHIN CATCHMENT AREA

MAKING IT A TOP 3 OUTLET BASED
ON THIS CATEGORISATION

SALES +6% YE 2022/23

*Source CACI 2023




ASSET MANAGEMENT LEASING TEAM

PAUL CARTER MARK JOHNSTONE
ASSET DIRECTOR DIRECTOR
PCARTER@PEEL.CO.UK MARK@JOHNSTONEPC.CO.UK

: Property YVONNE TRUELOVE SUSANNE MORRIS
PROPERTY & LEASING MANAGER DIRECTOR
YTRUELOVE@PEEL.CO.UK SUSANNE@JOHNSTONEPC.CO.UK

MARK WILLS-WILLIAMS
CONSULTANT
OWEN ACLAND MWW@JOHNSTONEPC.CO.UK

CENTRE MANAGER
OACLAND@PEEL.CO.UK

LAUREN HOPKINS

MARKETING BUSINESS PARTNER
LHOPKINS@PEEL.CO.UK



GLOUCESTER QUAYS

Notice: Peel L&P for themselves and for the vendors/lessors of the property whose agents they are, give notice that:- 1) the particulars are set out as a general outline
only for the guidance of intending purchasers/lessees and do not constitute, nor constitute part of, an offer or contract; 2) all descriptions, dimensions,
references to condition and necessary permissions for use and occupation and other details are given in good faith and are believed to be correct, but any intending
purchaser/ lessee should not rely on them as statements or representations of fact and must satisfy themselves by inspection or otherwise as to the correctness of
each of them; 3) no person in the employment of Peel L&P has any authority to make or give any representations or warranty whatsoever in relation to this property or the
particulars, nor enter into any contract relating to the property on behalf of Peel L&P nor any contract on behalf of the vendors/lessors; 4) no responsibility
can be accepted for any expenses incurred by the intending purchasers/lessees in inspecting properties which have been sold/let or withdrawn; 5) descriptions of the
property are subjective and are given in good faith as an opinion and not statement of fact.



